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“H petafacn ot pnTpoTNTO KO 0 0ECHOS PNTEPAS TOLO00 KATH TNV TEPI000 TNG AoyEing”

INEPIAHYH

YKOTOG TNG EPyaoiag
[MoAAég véeg untépec mpoPAnuatifovtor yuo TIg GKEWYELS KOL TO. GLVOICONUOTO TOVG KOTE TNV
oapkela Tov 1% tpyunvov g Aoyeiag. H mapovoa epyoasio £xel okomd ) O1EPELVNOT AVLTOV
TOV CLVUICOMUATOV KOl CKEYEWDV TNG VEAG UNTEPOS GTO TPMTO TPIUNVO TG Kowvng {ong pe to
mondt tg. Tloo ouykekpiuéva, otOYXOG €lvorl 1 OMOTHI®OT TOV  GvVULSOUATOY ™S UNTEPOG
KT TN OTUYUT TOL TOKETOV, akoAoVBmG oTig 10 nuépec, oTov éva Pnva Kot 6Tovg 000 PVeES amd
TOV TOKETO.
Yhiwka ko pé@odog
H epyacio peietd ™ ovumeprpopd Aeymidmv oe 4 S0POPETIKA YPOVIKA OLOCTNUATO, UE TNV
péEB0O0 TG GLVEVTELENS KOl TNG CLUTANPMOOTG EPOTNLATOAOYIOV.
H opdoda perétng mepiéhafe 150 yovvaikeg mov yévvnoov 610 HOELTPLo «KAAEEAVIPOY OO TOV
Iavovdpio tov 2011 wg tov lavovdpo tov 2014.
To epotnuatTordylo meplerdpPave 600 evotnTec:
1. Anpoypopwkd otoyyeio Kot otoryeion ToKeTOV-yohovyiag: nAkio, TOKOG, HOPOMTIKO Kot
KOWOVIKO eminedo, £100¢ TOKETOV Kot EMTVYI0 £YKOTAGTOONS ONAOGLOV.
2. Amotummon TV cLVOICONUATOV TG UNTEPOS pe KATpaka Babpoidynong amd unoév £mg
10 avaeopkd pe: avdmtoén decpov pe 1o veoyévvnro otig 0,10,30 ko 60 nuépeg amd
TOV TOKETO, Kavomoinom amd v untpotnta otig 0, 10, 30 kot 60 nuépeg amd Tov TOKETO,
oyéon pe tov ovvrpoo otic 0, 30 Ko 60 Nuépeg amd Tov ToKeTd. AKOUN OTOTLIMOONKE 1
Kavomoinom and Tov TokeTd Kat 1 fondeta amd To 01KOYEVEINKO TEPPAAAOV.
Ta dedopéva mov cvykevipOOnKay petapépbnkav oto Aoyiotikd makéto Microsoft Excel pe to
omoio &ywve kol 1 OTATIOTIKY ovOoivorn. [ ta dnuoypoeukd otoryeio ypnoylorodnke
neptypagikn otatiotikny (Descriptive Statistics), eved yia v anotdnmon v cuvalcOnuiTmy
™G UNTEPOS OTIC OLAPOPES YPOVIKES TEPLOOOVS TNG Aoyeiog  ypnowomombnke single way
ANOVA (Analysis of Variance).

Amoteréopato

MelemOnkav 150 yovaikeg. H péon niikia g opddog peiétng ntav 31,7 €. And avtég ot 90
(60%) Mrav mpototokes, ot 47 (31%) devtepdtokeg, ot 10 (7%) tprrotokeg, kar 3 (2%)
tetaptotokes. Ot 147 (98%) Ntav &yyapeg evad 3 (2%) Oxt. 39 (26%)siyav KapnAd, 69 (46%)
péco kot 42 (28%) vyniod popewtikd eminedo. 33 (22%) elyav younio, 97 (65%) péco ko 20
(13%) vynio owovoukod eminedo. Ot 29 (20%) yévvnooav pe kooopikn topn eve 121 (80%)
KOATKG €k TV omoimv ot 8 pe gufpvovkia. And i 150 yvvaikes ot 122 (81%) katdpepav
gykataotaon Onloaocpod eved 28 (19%) ox1. H wavomoinon ond tov toketd KLUAVONKE og
KovomomTikd emineda pe péomn tipn 8,31/10. Avtifeta n Bondeio amd v okoyévelo Koudvonke
oe pétplo emimedo pe péon tun 5,68/10. H avamtvén decpov pe to veoyévvnro Efaive
TPOo0deLTIKG PeATiovpevn pe péoeg wég 7,73/10,  8,46/10, 9,133/10 ko 9,57/10 o115 0, 10,
30 kar 60 nuépeg avtiotoyo (P value<0,001). To idto GuVEPT Kot pe TV Kavoroinon amd v
untpoTTo. pe péoec tuée 7,82/10, 8/10, 8,91/10 ko 9,36/10 otig 0, 10, 30 ko 60 npépeg
avtictoyo (p value<0,001). Télog 1 oxéon He TOV GUVTIPOPO OPYIKA NTOV TOAD KOAN GTNV



vévvnon (8,65/10), akohovBwg yepotépeve tov mpdTo pnva (7,5/10) kot amokabictoto apketd
aAAG Ol TIPS otovg 2 unveg (7,68/10) (p value<0,001).

Yopmepaopato

H pntpdmra kot o deopog untépag moudlov oev eykabiototon avtdpate Pe TV YEVVNGOT oAl
avantoooeTol otadlakd. O polog TG poiog dev TeAeudvel pe TV ££000 TG Aexwidag amd To
potevtplo Kabdg n supfoin g umopel va givor KaboploTiky otV avamtuén 16xvpov dEGUOD
UNTEPOS VEOYEVVITOL TNV TEPT0O0 TNG Aoyeiog.

Abstract

“Transition to motherhood and mother to infant bonding during the postpartum period”

Aim of the study

Many new mothers experience stressful thoughts and feelings about motherhood during the first
trimester postpartum. The aim of the present study was to investigate these anxieties and feelings
of new mothers’ during the 1% trimester of their common life with their offspring. More
specifically, the objective of the present study was to describe the feelings of the mother
immediately after childbirth, at the 10th day, at the end of the first month and at the end of the
second month after delivery.

Materials and methods

This is a prospective study. It assessed the behavior of new mothers in 4 different time intervals,
with the method of initial completion of a self rated questionnaire especially developed for the
present study and subsequent interview. The study group included 150 women that gave birth at
“Alexandra” maternity hospital in Athens Greece, from January 2011 until January 2014. The
questionnaire had two parts: One for demographic data and data related with the delivery and
breastfeeding such as age, parity, education level and social status, mode of delivery and
successful breastfeeding. A second part was used for the collection of data concerning the
feelings of the new mother. A scale from zero t010 was used to describe mother to infant
bonding , satisfaction from maternity and relationship with the husband/partner at 0,10,30 and
60 days from delivery. Moreover, data collected for the level of satisfaction from delivery and
the help from the family. Microsoft Excel was used for the statistical analysis of the collected
data. Descriptive statistics were used for the analysis of the demographic data. Single way
ANOVA (Analysis of Variance) was used for the analysis of the feelings of mother during the
postpartum period.

Results

150 women were included in the study. The mean age of the study group was 31,7 years. From
these 90 (60%) they were primiparous, 47 (31%) were second-parous, 10 (7%) third-parous , and
3 (2%) four-parous. 147 (98%) mothers were married and 3 (2%) were not married but they were
living together with their partner. 39 (26%) had low level of education, 69 (46%) medium and 42
(28%) high level of education.. 33 (22%) mothers had low socio-economic status, 97 (65%)
medium and 20 (13%) high socio-economic status. 29 (20%)mothers underwent a Caesarean
section while 121 (80%) had a vaginal delivery (8 of them had an instrumental vaginal delivery
by vacuum forceps). From the 150 young mothers, 122 (81%) breastfed successfully while 28
(19%) did not manage to breastfeed. The satisfaction from delivery was high (mean value
8,31/10). On the contrary, help from family was moderate ( mean value 5,68/10). The mother to
infant bonding improved progressively over time with mean values 7,73/10, 8,46/10, 9,133/10
and 9,57/10 at 0, 10, 30 and 60 days postpartum respectively (p value< 0,001). Also, the
satisfaction from maternity improved progressively over time with mean values 7,82/10, 8/10,
8,91/10 and 9,36/10 at 0, 10, 30 and 60 days respectively (p value< 0,001). Finally the



relationship with the husband/partner was very good immediately after childbirth (8,65/10), but
deteriorated at first month postpartum (7,5/10) and was improved at 2 months postpartum , but
without reaching the initial level. (7,68/10) (p value< 0,001).

Conclusions

The feeling of maternity and the mother to infant bonding do not appear spontaneously right
after childbirth. They are developed progressively over time. The midwife can help the new
mother to develop a strong bond with the newborn during the postpartum period.
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